


flavored tobacco products and to strengthen e-cigarette guidance by prioritizing enforcement actions against 
flavored e-cigarettes. 

By the end of 2018, JUUL held more than 75 percent share of the e-cigarette market contributing to the 
trend of increased e-cigarette use amongst young people. In 2019, more than 5 million young people 
reported having used e-cigarettes in the past 30 days. In Illinois alone, 27 percent of 12th graders reported 
using an electronic cigarette in the last 30 days in 2019. This rate is nearly double the reported rate of adult 
combustible cigarette smokers in Illinois. 

In the lawsuit, Raoul is seeking to permanently enjoin JUUL from engaging in unfair and deceptive practices 
and hold JUUL accountable for its role in the youth e-cigarette epidemic. Raoul is also seeking a civil penalty 
of $50,000 per deceptive or unfair act or practice and an additional $50,000 for each act or practice 
committed with the intent to defraud. 

Attorney General Raoul is encouraging Illinoisans who became ill after using e-cigarettes or vape products to 
file complaints on his website or by calling one of Raoul’s Consumer Fraud Hotlines: 1-800-386-5438, 
Chicago; 1-800-243-0618, Springfield; or 1-800-243-0607, Carbondale. 

For more information and free resources to help quit tobacco, please visit the Illinois Tobacco 
Quitline website or call 1-866-QUIT-YES. 

 

http://www.illinoisattorneygeneral.gov/index.html
https://quityes.org/
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114. The sampling tour, like the launch party, included an animated photo booth where 

attendees were encouraged to get their pictures taken and presumably share them on 

social media, thus furthering JUUL’s online presence with youthful audiences.  

115. The sampling tour was clearly successful with JUUL noting that there was a substantial 

increase in sales in areas where the sampling tour took place.  

116. In addition to creating and hosting its own events, JUUL also partnered with pre-existing 

event companies that had a youthful audience.  

117. For example, in 2015 JUUL partnered with Cinespia, an organization that hosts 

screenings of movies around Los Angeles, California, to provide samples of its products 

during a Cinespia movie screening. The event was advertised as a slumber party and was 

open to all ages. Even though JUUL was aware that the event was open to minors and 

this could cause issues with keeping minors out of or “age-gating” the sampling area, 

JUUL decided to move forward and partner with Cinespia.  

118. JUUL was able to take these events and use them for online marketing not only by 

encouraging attendees to post about the events on social media but also by producing 

sponsored articles about the events with magazines that had a young audience. 

4. JUUL promoted and marketed its products to minors by creating sponsored 
content and placing advertisements in youth-oriented magazines 

119. In addition to marketing on social media, JUUL also used more traditional approaches, 

like advertisements with traditional media companies and sponsored articles, to market its 

products to youth. 

120. JUUL placed advertisements using images from its youthful #Vaporized campaign on 

websites that had demographics that skewed young. Notably, JUUL took out a full-page 

advertisement on the inside cover of Vice Magazine. Vice Media proudly calls itself the 
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“#1 Youth Media Company in the World” and in 2016 reported that it reached twice as 

many 18-to-34-year-olds when compared to other media channels.   

121. The bright and youthful advertisements surrounded news stories on websites that had 

articles about celebrities popular with minors, such as Ariana Grande, Kanye West, and 

Kim Kardashian.  

67

122. JUUL also sponsored articles with established media websites to further promote its 

product to a young audience. One such article with the media website Studio@Gizmodo

of Gawker Media described the launch party as attended by “fashion types, blazered tech 

67 Image obtained pursuant to Office of the Illinois Attorney General’s investigation.
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aficionados, and Bushwick hipsterati…” and that the dance floor was filled with people 

in chunky heels and black crop tops.68

123. Another media company JUUL partnered with to create sponsored content was 

HypeBeast, which lists its readership demographic as made up by individuals aged 18-to-

35-years-old.69

124. When JUUL was not directly sponsoring articles, it provided interviews for articles that 

led to content highlighting its attractiveness to youth. For example, James Monsees, a co-

founder of JUUL, provided an interview in 2015 for an article with The Greatist. JUUL 

also placed advertisements for its products surrounding this article online. JUUL noted 

that of all the advertisements it placed with JUUL-related articles during the launch 

period, the article with The Greatist resulted in the most visits from readers to its 

homepage. The tone of this article was patently youth-oriented and is best demonstrated 

by the below excerpt: 

My e-cig of choice was JUUL…which I mostly picked because I’m 
a sucker for their advertising. Like a hipster rave at the Marlboro 
Man’s ranch, this exact commercial played for weeks on a Times 
Square billboard outside of my office. 

Are they advertising a drug or H&M? Why are they having so much 
fun? Why can’t I have that much fun? Will a JUUL e-cigarette make 
me dress better and get invited to parties?... 

My first impression after using my new toy? As a drug, this sh!t was 
good. The nicotine hit felt stronger than a cigarette, often to the point 
that my knees would wobble and I’d need to sit down. JUUL gets 
you high.70

68 Anna Schumacher for Pax Labs, Last week’s invite-only party with Phantogram was (literally) smokin’, 
Studio@Gizmodo (Jun. 5, 2015), https://studioatgizmodo.kinja.com/last-nights-invite-only-party-with-phantogram-
was-lite-1709286886. 
69 Advertising, HypeBeast, https://hypebeast.com/advertise. 
70 Nick English, Why I’m deliberately taking up an e-cigarette habit, The Greatist (Sept. 3, 2015) 
https://greatist.com/connect/e-cigarettes-healthy-or-
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125. JUUL created a product that by design would resonate with minors and then marketed it 

to a youthful audience through social media, influencers, events, and traditional media. 

JUUL then further contributed to the underage e-cigarette crisis by allowing minors to 

purchase its product because JUUL used an inferior age-verification system. 

5. JUUL enabled sales to minors by using an inferior age-verification system 

126. JUUL currently claims that its online store only makes sales to individuals who are 21 

years old or older and verifies each individual’s age through a third-party system called 

Veratad. According to JUUL, each individual who attempts to make a purchase on 

JUUL’s online store must enter his or her name, date of birth, permanent address, and the 

last four digits of the consumer’s social security number which Veratad will then check 

against public records.71

127. Additionally, in order to access JUUL’s website a user needs to click a box confirming 

that the user is 21 years old or older and agrees to be age verified at purchase.

128. Many of these seemingly more stringent age-verification processes were not used by 

JUUL until over 2 years after the launch of JUUL’s products, providing ample time and 

opportunity for minors to take advantage of JUUL’s inferior age verification system.

129. When JUUL first launched, its age verification process required a consumer to enter a 

name, date of birth, and address. If the consumer failed the age verification process then 

the consumer either entered the last 4 digits of his or her social security number or the 

consumer was given a chance to re-input a name, date of birth, and address. 

not?utm_source=Sailthru&utm_medium=email&utm_campaign=daily_newsletter_2015-09-
08_mails_daily_new_header#1.  
71 Is Age Verification Required? JUUL https://support.juul.com/hc/en-us/articles/360023361954-Is-Age-
Verification-required- (Last Visited Nov. 27, 2019). 
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130. Once implemented, JUUL internally discussed ways to water down the above-described 

age-verification process in order to increase sales. 

131. In October 2015, three months after the launch of JUUL, an employee noted that the age 

verification system resulted in lost sales when consumers failed the process. JUUL, 

therefore, contemplated removing the back-up step of requiring the last 4 digits of a 

consumer’s social security number or not requiring age verification in some states. 

132. JUUL then actually terminated requirements that made it more difficult for minors to 

obtain its products. Initially, JUUL required an adult signature upon delivery of its 

products. However, on or about October 2016, JUUL stopped requiring signature upon 

delivery. Instead, JUUL made signature confirmation an option for the consumer to select 

at an additional charge and the requirement of a signature from an adult an even more 

expensive option. 

133. Even once JUUL implemented additional criteria for its age verification process in 

August 2017, minors were still able to receive products through programs or policies 

initiated by JUUL. 

134. One such policy, the limited warranty that comes with each JUUL device, allowed for 

minors to not only receive JUUL products but to receive them for free. 

135. In order to make a request for a new JUUL device via JUUL’s limited warranty, a minor 

need only obtain a serial number from a JUUL device and submit that number along with 

a name and date of birth of a person of legal age. Because no money is exchanged with 

warranty replacements, a credit card number is not used in the age verification process. 

136. JUUL had actual knowledge that minors were taking advantage of this loophole because 

parents of such minors complained to the company. While discussing the issue, JUUL 
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